
Associate Director, Communications, Campaigns and Advocacy

Job Description

Job title Associate Director, Communications, Campaigns and Advocacy

Location Combination of Home and Office working, UK - Our office is based
in Sheffield.

Hours Full time working 37.5 hours per week, permanent.

Reports to Director of Evidence and Engagement

Staff
responsible for

Marketing, Communications and External Affairs Team:
3x Managers, 1x Officer, 1x Intern

Date September 2022

Salary £55,000 - £65,000  depending on experience

Benefits

Good Things Foundation offers an excellent benefits package:

● All employees with contracts of six months or more are
invited to be a Member of the Good Things Foundation Staff
Owned Mutual. This gives you voting rights for Staff Board
Directors and at the AGM (Annual General Meeting)

● 30 days holiday per year, plus public holidays
● 10% Employer contribution to a personal stakeholder

pension scheme (when you contribute 5%)
● Up to £500 contribution for work related training (or £200 for

personal development and £300 for work related training)
● Life cover and permanent health insurance
● Confidential Employee Assistance helpline

Job Purpose Good Things Foundation, the UK’s leading digital inclusion charity,
is looking for an inspirational leader to head up the organisation’s



advocacy and public affairs activities, through a new role of
Associate Director Communications, Campaigns and Advocacy.

In May, Good Things Foundation launched a new strategy: Let’s
Fix the Digital Divide - for Good. Working with high profile national
partners, including household name businesses such as Virgin
Media O2, the charity will be delivering an ambitious and exciting
programme of advocacy to drive action and investment in digital
inclusion across the UK, supporting its strategic ambition to
engage 1 million people through digital inclusion by the end of
2025.

With a complex ecosystem of stakeholders, key partner
relationships, and Government - and against the backdrop of
unprecedented challenges for the country - it will be critical that
the organisation maintains a high profile and speaks with a clear
and compelling voice. This new Associate Director role will lead
Good Things Foundation’s programme of communications,
campaigns and advocacy, delivered through our excellent
Communications, Marketing and External Affairs team.

We are looking for an individual with outstanding communications
skills who can make a personal impact through public speaking,
thought leadership and blogging; work authoritatively with
specialists, stakeholders and the team to develop and implement
compelling campaigns and marketing; contribute strongly to our
stewardship of key partner relationships; and elevate storytelling,
advocacy and public affairs within Good Things Foundation.

We welcome applications from candidates whose professional and
personal experience will bring new perspectives, understanding
and capacity to the organisation; and who are ready to rise to the
opportunities and challenges of this new role.

You will be a member of a dynamic and ambitious Senior
Management Team, and attend Board meetings, ensuring we
deliver our vision of a world where everyone can benefit from
digital. In the current time, and with the huge challenges the world
faces, this has never been more important.



Key Objectives and Accountabilities

Leadership
● Establish an enhanced communication, campaigns and advocacy function

through motivating and exciting the team to understand our mission and
deliver their very best, role-modelling Good Things Foundation’s values.

● Build leadership capability within your team and develop and recognise
talent, while effectively ensuring performance management.

● Represent Good Things Foundation externally to strategic partners and
other key stakeholders, including contributing to business development.

● With SMT and other internal stakeholders, develop the strategic and
operational plans for the wider organisation.

● Be accountable for the successful delivery of your function, reporting into
the SMT and Board on progress, and sharing success and learning widely.

Communications and Storytelling
● Lead Good Things Foundation’s external communications activity, setting

direction and priorities, owning the charity’s ‘public voice’, and driving an
innovative and entrepreneurial approach to our communications and
marketing that maximises impact and brand awareness.

● Lead our Storytelling so that we can share our impact, and the impact of our
community partners on lives and communities, in a compelling way.

● Ensure Good Things Foundation maintains a high profile with partners and
stakeholders, and a clear and compelling voice that conveys our mission.

● Grow the charity’s network of supportive stakeholder and specialist
contacts, generating collaboration for greater reach and impact.

● Lead a culture of continuous improvement - harnessing data, insights and
learning - so that all our communications are of a high quality, simple to use,
and create lasting positive outcomes for excluded people.

Campaigns
● Work with national and community partners, stakeholders and specialists to

devise and implement high impact campaigns and marketing - including to
promote our services and products (National Databank, National Device
Bank, Learn My Way); and share our knowledge and evidence base.

● Drive and support the delivery of grassroots activity on digital inclusion
(access, skills, confidence) through our National Digital inclusion Network of
local and community partners.

● Raise public awareness of digital exclusion and how individuals, businesses
and others can help fix the digital divide (such as encouraging businesses
to donate used technology to the National Device Bank).



Advocacy and Policy
● Lead Good Things Foundation’s advocacy programme, working creatively

with strategic and community partners to deliver an influential programme of
roundtables, reports, blogs and social/media activity to inform and inspire.

● Harness evidence, data and ideas to influence Government policy, working
with other stakeholders and influencers to drive action and investment.

● Make a strong personal contribution to advocacy and thought leadership,
through public speaking, blogging, media interviews and other activities to
convey key messages/calls to action and new ways of thinking.

● Develop and maintain expert knowledge of policies on digital skills and
inclusion, and relevant social, economic and environmental policy areas.

● Play a lead role in strategic initiatives designed to shift the dial on policy,
debate and action on digital inclusion (for example, Data Poverty Lab,
Minimum Digital Living Standard, Digital Nation series).

Strategic Partnership
● Play a lead role in stewardship of Good Things Foundation’s relationships

with national partners - through excellent delivery of elements of the
partnership programme, and building strong collaborative relationships.

Group and UK Brand
● Support the development of our Group Brand, working with the Group CEO

and Good Things Foundation Australia’s Director of Brand and Storytelling.
● Lead on implementation of our Group Brand and UK Brands in the UK

context.
● Be accountable for our corporate UK website, providing oversight and

quality assurance of content creation and management, so that our website
is up-to-date, accessible, reflects our brand and achieves desired results.

Staff management
● Empower your team to maximise their contribution to Good Things

Foundation by agreeing clear objectives, encouraging ownership, providing
regular and appropriate feedback and coaching, managing performance,
supporting personal development, and ensuring they feel valued members
of the team.

● Support staff to be flexible within and across teams, be entrepreneurial and
innovative in their use of technology and data, and approach to learning.

Corporate responsibility
● As a member of the Senior Management Team, ensure that your work and



that of the team is always in the best interests of Good Things Foundation,
our strategic partners and our community partners; be proactive in
identifying and addressing opportunities and threats to the organisation -
with a specific focus on reputational risks and management.

● Contribute to Group and UK strategy and business planning, reporting and
take on cross cutting tasks as required.

● Represent Good Things Foundation externally as required, being an
ambassador for fixing the digital divide, actively contributing to relevant
groups through sharing knowledge and insights appropriately.

● Deputise for the Director of Evidence and Engagement, Group CEO, COO
and other members of the Senior Management Team as necessary.

Person Specification

Experience

Leadership
● At least three years in a leadership position with experience

of leading, motivating and building teams to implement
strategy and deliver results

● Developing strategy and business plans with experience of
influencing executive and board level stakeholders

Communications, campaigns and advocacy
● At least three years experience of management and

leadership experience relevant to the role.
● Experience of personal impact through effective public

speaking, social media, writing, blogging, broadcast media -
with appetite to cultivate this to fix the digital divide.

● Experience of working with a large number of diverse
partners and stakeholders at a national and local level.

● Experience of running one or more functions relevant to the
role (i.e. campaigns, evidence-informed advocacy, thought
leadership, marketing and promotions, network building, PR
and public affairs).

Partnership and stakeholder management
● Experience of partnership working in a complex

environment, ideally across different sectors (public,
private, voluntary, community sectors).



● Sound knowledge and practice of stakeholder mapping,
management and mobilisation strategies.

People
● Experience of empowering staff to perform at their best.
● Experience of managing teams through change, including

organisational change.
● Experience of leading and coordinating people - ideally in

matrix, cross organisational working, making best use of
time, resources and talent.

General
● Experience of undertaking work using your own initiative.
● Experience of contributing to the development of strategy,

business plans and organisational development.
● Experience of working and acting in ways which promote

equity, diversity, inclusion and accessibility.
● Experience of contributing to the wider corporate needs of

an organisation beyond your immediate job description
● Experience of working to tight deadlines at pace.

Knowledge and
skills

It is essential this person has the understanding, attitude and
skills to be able to work in an entrepreneurial, ambitious and
fast-paced charity such as Good Things Foundation.

Inclusion and Inequalities
● Experience of working in a field relevant to digital inclusion

and inequalities, and/or demonstrable appetite and passion
to drive forward our mission to fix the digital divide.

● Knowledge of relevant public policy, evidence and data (in
digital inclusion or relevant fields) with demonstrable skills
to harness this in strategic, innovative ways for advocacy.

Leadership Skills
● Excellent team working and leadership skills, with ability to

collaborate and work across sectors and disciplines
● Ability to think strategically and innovatively and to turn that

thinking into realistic plans and workflows to deliver change
● Excellent interpersonal and communication skills, including

written, verbal and media/social media skills



● Excellent people management skills, including ability to
provide coaching and mentoring support, and empower
teams to achieve challenging collective goals

● Ability to consider and focus on the bigger picture and look
ahead, as well as accuracy and attention to detail

● Excellent influencing and negotiation skills.

People
● Understanding of organisational cultures and how to foster

working practices - including hybrid and remote working
● Understanding of the role of equity, diversity and inclusion

in the workforce (as well as external facing activities)
● Leading by example in fostering a team culture which is

mission focused, drives social impact, while also supporting
personal development and learning.

General
● Solutions-focused; resourceful in solving problems
● Skilled in producing advocacy, marketing assets
● Understanding of Government policy (at all levels)
● Understanding of data quality and security including GDPR

Good Things
Foundation
Behaviours

● We are collaborative
● We are positive
● We are creative
● We are people focussed
● We are curious

Education and
Qualifications

● Educated to Degree level or equivalent professional
experience.

Other
requirements

● To satisfy our pre-employment checking process (see
below)

● To comply with our information security and data protection
policies and procedures

Equity, diversity and inclusion is at the heart of Good Things Foundation’s vision for a world where
everyone benefits from digital. We believe that digital technology can support equality of opportunity, and
ensure everyone can participate fully in today’s society. Working towards this vision is only possible if
Good Things Foundation is an organisation that is diverse and inclusive of all people. Our organisational
values underpin our equity, diversity, and inclusion commitments. It is only through promoting inclusion
that we can truly embody its values of being people-focused and collaborative. Being creative is a core
value for Good Things Foundation and we understand that having a diverse workforce drives innovation



and creativity. As an organisation, we are committed to ensuring that individual contributions are
encouraged and valued. We recognise the significant benefits that can be achieved from striving towards
a workforce that represents our partners in thousands of communities across the UK and further afield.

Safeguarding Statement and Pre-Employment Checks

Here at Good Things Foundation, we work with vulnerable adults and are fully committed to ensuring
their safeguarding and welfare at all times, in line with our Safeguarding Policy and Procedures. All of
our employees, contractors and volunteers will be expected to comply with the policy and procedures.
Upon a conditional offer of appointment being made, all employees will also be required to satisfy our
pre-employment screening process which for this position, will include:

● An identity check (photo ID)
● Receipt of two satisfactory references
● Documentary evidence of right to work in the UK
● Finance check

The organisation may, in the future, carry out a Baseline Personnel Security Standard check (BPSS) if a
contract requires it.  This check will consist of a Right to work check, ID data check, criminal records
check, employment history check and the disclosure of any significant periods spent abroad (6 months or
more in the last 3 years).  The BPSS check will be undertaken by an external agency.


